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Vector makes motivation
major business tool

Women-
owned

firm
finding
success

By Yolanda Curry
Special to the Amarncan

or Laurna
Godwin and
Jessica Perkins
of Vector
Communica-
tions,  bringing
peuple together is more than
Just a dream—it’s a reality.

It also i their specialty

Vector Communications is a
public engagement and com-
munications consulung firm
that helps build relationships
for its clients by bringing peo-
ple wgether w discuss and
resolve public policy problems,

When asked how they are
able 10 motivate people 10
come together. Perkins
responded, “You don't moti-
vate people—they motivate
themselves. What we do is cre-
ate the environment for them to
get involved. We help them 10
understand the complexity of a
sociul problem that works best
for them and break it down in
very simple terms."

Says Godwin, “We create
an environment where people
are empowered. We're empow-
ering residents so that they're
in charge of their own destiny.”

In sddition o invalving
citizens i decision making
through dalogue and commu-
nity and strategic planning,
Vector also provides media

. event planning. and

diversified portfoho...af uny one
area falls off. we feel . hut we
don’t have 1o close our

Prior o starting \feclur
Communications in 1998, Godwin
and Perkins owned and operated

media relations finm

Perkins, who specializes in
financial planning, marketing, sales
as well as public policy analysis and
organizational development, owned
Out-of-the-Box Thinking, a strate-
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firm.

clients an exceptional product and
service

Perkins says that their partnership
has been successful in pan bﬁ.m.m
their skatls are “complimentary”
because they possess the same val-

“One of the projects that we are most proud of is our involvement with
the Dollar-Help program which is a home heating program that helps pay the
heating bills of the poor in S1. Louis and the surrounding counties.”

~Laurna Godwin

wideo production services,
Vector Communications is
a5 unigue as itis diverse.
According to Perkins, the
diversity of the four-year-uld
company has its advantages.
Says Perkins, ", it's given us
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Says Godwin, “One of the projects
that we are most proud of is our
involvement with the Dollar-Help
program which is a home heating
program that helps pay the heating
bills of the poor in 5t. Louis and the
surrounding counties.” Godwin
says that in the last two years,
Vector Communications has han-
died the publicity and fundraising
for the program and increased its
do s by 63 percent. §
Godwin, “That’s a real sccomplish-
menl for us and very satisfying.
because we're helping people.”

The panners say that helping peo-
ple is a priority and is something
they iry to do both on and off the
clock,

Says Perkins, “It's all about giving
back, We believe if we do well in
thr.' :m‘nmunny it will come hack 10
us."

Says Godwin, “It's the right thing
o do, To whom much is given,
much is expected.”

And when it comes to giving back
to the community, both Godwin and
Perkins put their money where their
mouth is. They say they give their
employees 96 hours of paid time 10

their own respective businesses
Godwin, whom was sn award-win-
ning broadcust journalis, owned
Godwin C ation

pic and organizational development
vomsuliing firm.
The team says that combining

uwes und work ethics
In addivion. the partners say their
atention 1o detal has helped them

Corporation, which wus predami-
nantly a video production and

do communny service—which is
equivalent 1o about | day per
month—and that they're happy 10

da it
What future plans do the dynamic
duo have lor Vector

Communications? Generally, both

agree that Vector's future looks

bright. However. one specific
chanpe that Perkins says they plan
oy make i 1o inlegrale more leche
nology into their public engagement
presentations.

More importantly though. says
Godwin, “We plan to keep growing
as human beings, spintually and
intellectually and 1w keep doing
work that makes a difference in the
community.”

their gths and prios exp ]

produce a phe 1 rae of cus-

1w create Vector €
has enabled them (o offer their

Lomer sal fon, which they say s
a number one prionty.
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Says Godwin, “We've
received excellent customer
leedback which is important
since 85 percent of our business
is from client referrals ™

Vector Communications cur-
rently has five employees and
aceording o Perkins, “we coubd
nut huve asked for u betier
stuff—we're like a family.”
Both Godwin and Perkins say
they value their employee’s
opinions and have a flexible
and open work environment.
In fact, the emphasis the parn-
ners place on people is nol only
evident in their work with
clicnts and employees, but also
in the projects on which they
chuose 10 work

See VECTOR, B2



